
BACKGROUND
After receiving numerous reports from returning communities in Ninewa, Iraq that 
they were not receiving EORE, the US Department of State partnered with Facebook, 
MAG, and the Iraqi Directorate of Mine Action to explore alternative methods of 
EORE delivery that would expand the reach of lifesaving risk education and ensure 
that communities displaced by ISIS can return to their communities safely.
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LESSONS LEARNED

• Difficult to determine impact 
on behavior.

• Digital risk education is most 
effective as part of a broader 
EORE campaigns.

• Creation and approval of 
content can be a time-
consuming process that can 
delay delivery.

• MA sector needs to educate 
big tech on needs and 
potential implication in EORE 
space.



IMPLICATIONS
• Ads can be targeted to very specific 

areas. 
• Tools can be used to rapidly 

disseminate updated EORE based on 
new  accident trends or explosive 
hazards. 

• Messages can reach areas that 
community liaison teams cant reach 
due to geography or security. 

• Low cost and extensive reach.
• Easily scalable.

NEXT STEPS
• Expand project in Iraq and to other 

countries.
• Integrate more multimedia including 

short videos. 
• Potentially expand partnership with 

Facebook as well as explore 
developing relationships with other 
social media companies.


